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==============================================
News You Can Use

------------------------------------------------------------------

1. Update on new IRS rule for small nonprofit organizations: Is your organization on the IRS list?

------------------------------------------------------------------

Recently, VOR reported many small 501(c)(3)s do not realize that a new IRS filing requirement now applies to them (see, VOR Weekly E-Mail Update, August 6, 2010).  So many small nonprofits have overlooked this requirement that the IRS has extended the time in which these small groups can comply. Failure to comply will result in losing the 501(c)(3) status. 
By way of Update, the IRS has published a list of affected organizations: http://www.irs.gov/charities/article/0,,id=225889,00.html. 

VOR and You!

------------------------------------------------------------------

2. VOR Awareness Month is October 2010: Let’s work to together to EDUCATE and RECRUIT! 
------------------------------------------------------------------
On the web: http://www.vor.net/events/listing/vor-awareness-month-2010
During the last 27 years VOR has accomplished many things due to the support our loyal members and donors.

We are proud and excited about what we have been able to accomplish over the past two decades. Please take a minute to look at the VOR Recent Milestones and the Value of VOR Membership attachments, which include Member Benefits, recent and historic Milestones, and an overview of VOR activities.

For VOR Awareness Month, we ask for your help to let others know about VOR’s important work.  With VOR’s 2010 Awareness campaign we are calling on ALL VOR members to EDUCATE existing donors and RECRUIT as many new members as possible. 

We need the help of all of you to get the word out and make October 2010 a really special time for VOR Awareness.

How you can help

We are calling on each of you to work with your Family Groups, Facilities, and others to increase the awareness and visibility of VOR!! There are lots of ways to help:

· Include an announcement or story about VOR Awareness Month (October 2010) in your newsletter and other publications.

· Host an event that encourages membership and involvement in VOR. This can be in your home, at your church, in conjunction with a family association meeting, or other venue.

· Send a letter or an email blast to your family association members and others about VOR, encouraging them to join and donate to VOR.

· Host an event such as a walkathon, bake sale, garage sale, Tupperware party (with a portion of the sale proceeds going to VOR).

These are just a few ideas. You may have some great ideas too. As you prepare for events or activities please let VOR know what great plans you have in place and also how it turned out so we can share success stories. We would like very much to include your story and pictures of activities in our newsletter and on our website.

The time is now!

Like many other organizations, this is a difficult time for VOR. Regardless, our Mission is too critical; we will not falter. With your help, VOR will continue to successfully pursue our mission as the only national organization that expressly opposes efforts to eliminate the facility option, recognizing that the individual and their family are the primary decision-makers.

Thank you in advance for your participation! We are here to help. Contact Julie Huso at jhuso@vor.net or Tamie Hopp at thopp@vor.net for questions, handouts for your events, story ideas for your newsletters, or whatever you may need to make your event on VOR’s behalf successful. VOR’s Membership Committee is also standing by to answer any questions. Their contact information follows.

Thank you again. Now, go EDUCATE and RECRUIT in October 2010!

Sincerely,

Julie M. Huso

Executive Director

605-370-4652 

605-271-0445 fax

jhuso@vor.net
------------------------------------------------------------------

3. Legacy Gifts
------------------------------------------------------------------

VOR (Voice of the Retarded) has been added to the National Charity Register at Legacy.Com. 
According to the Legacy.com website, Legacy.com, founded in 1998, is an online media company that collaborates with more than 800 newspapers in North America, Europe and Australia to provide ways for readers to express condolences and share remembrances of loved ones. It is visited by more than 14 million users each month. It partners with 124 of the 150 largest newspapers in the U.S. and features obituaries and Guest Books for more than two-thirds of people who die in the United States.

Families who utilize Legacy.com and who wish to encourage donations in lieu of flowers can either list a personal charity, or can visit the Legacy.com list for ideas.  VOR is listed under the Human Rights category. See, http://www.legacy.com/obituaries/legacy/condolences-charities/human-rights.aspx.
All honorees of tribute gifts are listed in VOR’s newsletter. Those honored, or their family in the case of a memorial tribute, receive an acknowledgement letter with the name of the individual giving the gift.  

Questions:  Please contact Julie Huso at jhuso@vor.net or 605-370-4652.
REACHING THE MEDIA: Rich Tips

-------------------------------------------------------------------------------------------------    
4. Robin Sims and VOR in the news: Advocate for mentally retarded 

-------------------------------------------------------------------------------------------------    

Summary: The following news article recently appeared in a New Jersey newspaper after Robin Sims, VOR President, and New Jersey VOR members, Cindy Bartman (State Coordinator) and Joanne St. Amand, submitted a press release relating to their experience at VOR’s Annual Conference and Initiative. The New Jersey press release was based on a template prepared by VOR State Coordinators, Larry Innis and others at a VOR forum in Washington, D.C. Similar press releases were submitted all over the country, with some results.  General tips for effectively “Reaching the Media” and maintaining relationships with reporters follow in the next article. 

Advocate for mentally retarded 

Thursday, August 19, 2010 

Thursday August 19, 2010, 1:22 AM 

North Jersey.Com

http://www.northjersey.com/travel/events/101050784_Advocate_for_mentally_retarded.html
Bloomfield resident Robin Sims, president of VOR, along with Joanne St. Amand of Cranford, representing the Woodbridge Developmental Center Parents Association, and Cindy Bartman of Waldwick, representing the Association for Hunterdon Developmental Center, recently attended the VOR Annual Conference and Initiative in Washington, D.C.

VOR is a national family/guardian organization that advocates for people with profound intellectual and developmental disabilities and their families. 

Joining with families from around the country, New Jersey representatives were briefed on important issues affecting people who are medically fragile and fully dependent on 24-7 care for survival. Family advocates then visited all members of Congress, including New Jersey’s two senators and 13 U.S. representatives. Other key federal agencies within the administration also received VOR’s presentation.

Between Sims, St. Amand and Bartman all New Jersey congressional offices were visited, including those of representatives Robert Andrews, Frank LoBiondo, John Adler, Scott Garrett, Frank Pallone, Leonard Lance, Bill Pascrell, Steven Rothman, Donald Payne, Rodney Frelinghuysen, Rush Holt, Christopher Smith and Albio Sires, eliciting very positive responses to the concerns brought to their attention. 

The offices of New Jersey senators Frank Lautenberg and Robert Menendez were also visited.

------------------------------------------------------------------

5. Media Coverage: Ink, Air, and Cyberspace

 ------------------------------------------------------------------

Source:

Rich Tips, August 19, 2010

Richard Male & Associates (Denver, Colorado)

Whether your nonprofit is involved in a neighborhood program or is doing work that is part of an international trend, the media is a powerful tool to communicate your mission. And although the delivery channels are changing rapidly from the world of media we knew a few years ago, there are fundamentals of media relations that remain essential. 

If working with reporters isn't your strong suit or if you have neglected this important tool in your communications/outreach toolbox, consider these tips to re-energize your outbound media work:

1. Done well, media coverage doesn't just accomplish a single goal (attracting attendees to an event, for example). A story about your mission, your programs, and the difference you make may be seen by prospective funders, corporate sponsors and partners, prospective donors and board members, and volunteers. It gives you credibility and reinforces your brand over time.

2.  Inviting a local reporter for a short visit over coffee (20-30 minutes) is a great way to get acquainted. Be ready to talk about trends and ideas, not just 'the story' you want to pitch. In fact, checking in with a reporter now and then when you don't have an ulterior motive can spark conversation that leads to better coverage than you imagine. 

3.  Do your homework with a journalist's work. Research what notable stories a particular reporter has done in the past year--even those unrelated to your industry--and mention them. This isn't flattery, but rather, a demonstration that you value the work he/she is doing and respect the power of mass messaging. Many journalists have blogs, too: read them, and, when you can, post your own thoughts to join the conversation and position your organization as "in the know."

4.  Be prepared--whether in writing, in conversation, or at an event--to weave compelling anecdotes with data. Choose two or three facts that you want to embed consistently into your outbound messaging, just as you coach your board members to be better community ambassadors, i.e., "Two-thirds of the teens in our program have experienced violence at home in the past year."

5.  When you know that a particular reporter is passionate about a certain subject, be sure to send them links to related material you come across with an email introduction, "Wanted to make sure you saw this." Again, you are demonstrating that you care about their work year-round, not just when you are trying to get your organization promoted.

6.  Make sure you are easy to reach and very responsive. Respect that web writers have deadlines just as broadcast and print journalists do. Perhaps the best way to reinforce your value as a resource is to offer to quickly find data, to help find a subject for an interview, or to create access to a location for photography or video.

7.  Whenever you can, involve your clients in your media messaging. Involve board members or lead volunteers, too. Give your program staff the credit and, as appropriate, let your management team experience the spokesperson role.

8.  Keep news releases short. If you need to include additional fact sheets or even a written Q&A, then develop separate documents. 

9.  It's about relationships. Just as you cultivate a major donor, your connection to a journalist should be long-term. One of the reasons for this is that in the unfortunate event that your organization experiences a scandal or news that puts you in a potentially negative light, you've got a least a foundation of familiarity and trust, and lines of communication, to help you navigate the crisis.

10.  Send a thank-you note for coverage after it happens. Note the outcomes, not just the output. When possible, tell the reporter that your event was a sell-out or that you recruited the volunteers you were seeking. Reporters need to know that their work makes a difference, too.

------------------------------------------------------------------------------------------------------

Tamie Hopp, Director of Government Relations & Advocacy

THANK YOU FOR YOUR SUPPORT!

Dues and Donations to VOR can now be made ONLINE. 


See, http://www.vor.net/giving/donate/online-donation-form for Donations


See, http://www.vor.net/giving/join/online-membership-form to Join or Renew

Questions:  Please contact Julie Huso at jhuso@vor.net or 605-370-4652.
TO JOIN, RENEW OR DONATE BY FAX or MAIL:

TO JOIN OR CONTRIBUTE: $40 per individual, $200 per family organization, or $250 per provider/professional organization. Extra donations are welcome!

You may pay by check or credit card:
VOR
836 S. Arlington Heights Rd., #351
Elk Grove Village, IL 60007
847-253-0675 fax (for referrals or credit card payments
thopp@vor.net (for referrals) 

____________________________________________
Name

_____________________________________________
Address (if paying by credit card, use billing address). All forms must include complete address including zip code)

_____________________________________________
City St Zip

_____________________________________________
Phone Fax

_____________________________________________
E-Mail

_________________________________________________
Family/Professional Organization Affiliation (if applicable)

If paying by credit card, please provide the following information:

Amount to charge to card: $_______________________
Card Type: _____ Mastercard _____ Visa  ____ Discover

Card Number: ___________________________________

Expiration Date: __________________________________

Cardholder's Signature: ___________________________
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